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The Impact Mechanism of Winter Olympics on
Host Nation’ s Image and Soft Power

LIU Dong — feng
(Shanghai University of Sport, Shanghai 200438 , China)

Abstract; Hosting Olympic Games has been strategically used by many countries for nation branding
and soft power enhancing. With Beijing set to organize the 2022 Winter Games, it’ s pivotal to explore
the image impact mechanism of Olympics on the host country, so as to provide practical implications for
nation branding through the Beijing Winter Games. Based on the event sponsorship theory grounded in
cognitive psychology including schema and associative net work model, this paper examined the image
impact of the Winter Games through Brand Image Transfer ( BIT) between the Olympic brand and the
host country brand, as well as possible factors affecting the BIT process and results. The study believes
that the Winter Olympics can be regarded as the products and services provided by the host country,
and the construction of its brand connotation is very important. The Winter Olympics will bring both op-
portunities for improvement and the risk of damage to the national image of the host country. The media
plays a vital role in the process and effect of the influence of the Winter Olympics on the national image
of the host country. The host country should maximize the positive impact of the Winter Olympics on the
country§ image by implementing an active and effective media communication and public relations strat-
egy.

Key words: Winter Olympics ;national image ;soft power;brand image transfer; cognitive psychology



